
 brief — visual arts 

Let Sparks fly!

Redesign the exterior of the Chevrolet Spark car  
in a way that will demonstrate the spirit of the car 
and electrify the crowd.

 2010 

 presented by: 

 detailed information 

Let the Chevrolet Spark fuel your creativity 
for creating graphics for the exterior of the 
car. The Spark is the theme for this disci-
pline and the livery should complement the 
urban design of the car. Instead of the rela-
tively common ‘cute and cuddly’ approach, 
the Spark is a little more aggressive, edgy, 
ready to pounce and this should be reflected 
in your design. The stickers will be realized 
using profiles of the Chevrolet Spark (front, 
rear, lateral and top views) available on the 
Young Creative Chevrolet website. 
The car featuring the winning livery will be 
unveiled as the pace car at a World Touring 
Car Championship (WTCC) race.

 Contest submission  
 specifications 

Projects must be submitted in EPS format 
on a CD-ROM, together with a JPG copy on 
the same CD, along with an A3 paper color 
print mounted on a foam board. The CD-ROM 
can also contain any necessary technical 
information (color pantones, comments, 
etc.) useful to the realization of the project. 
Digital file to also be uploaded on  
www.youngcreativechevrolet.eu. The Euro-
pean winning concept will be produced by 
the usual supplier of the Chevrolet team. 
Other sites useful for consultation:
 
www.chevroletwtcc.com
www.fiawtcc.com



 APPENDIX 
 2010 briefs mainly revolve 
 around the Chevrolet Spark 

 Chevrolet Spark — 
 the next-generation city car 

A spark of life, a spark of intuition — everything begins  
with a spark — and now so do cars!

Spark — Chevrolet’s all-new compact car is a new beginning. 
It’s a car that challenges the conventional wisdom that little 
cars are either trendy or practical, either premium or good 
value. Spark changes the rules as it’s as much about fun and 
fashion as it is about functionality combining all the latest 
in-car entertainment features as well as comfort, safety, low 
consumption and low emissions.

The Spark was engineered and designed to be edgy and  
expressive as well as to offer exceptional levels of space, 
practicality and maneuverability. There aren’t many cars 
with such a small footprint that offer the benefits of five 
doors, five seats and a usable luggage area. 

Instead of the relatively common ‘cute and cuddly’ approach, 
the Spark is a little more aggressive, edgy, and ready to 
pounce. With its ‘wheels-out, body-in’ stance, its single-arc 
roofline accentuated by strong, clean body sides, the appear-
ance is sleek, bold and unmistakably up-market. From the 
side, the reardoor handles are hidden away so Spark looks 
like a sporty three door but with the practicality of five 
doors.

The Spark was developed with the aim of giving buyers more 
mini for their money. It has high standards of fit and finish 
and is well-equipped with safety technology. But most impor-
tantly, it is highly maneuverable and a lot of fun to drive.

Chevrolet Spark will officially be launched in Europe 
beginning of 2010.

 Chevrolet Volt — 
 the car for the future 

The Volt is Chevrolet’s car for the future - a practical extend-
ed-range electric vehicle (E-REV) that is expected to drive up 
to 60 km on electricity without using petrol or producing 
emissions. When the Volt’s lithium-ion battery runs out of 
energy, the engine generator will kick-in to extend the total 
driving range to over 500 km.

Working closely with aerodynamicists to shape the Volt, de-
sign and engineering teams have developed one of the most 
aerodynamic vehicles in GM’s history. Hundreds of hours 
have been spent in a wind tunnel with the Volt, testing and 
re-testing parts such as the front and rear quarter panels, 
rear spoiler, rockers and side mirrors.

Inside, the Volt offers the space, comfort, convenience and 
safety features that customers expect in a four-passenger 
sedan, and it delivers them in a variety of interior colors, 
lighting and trim options. Modern controls and attractive 
materials, two informational displays, and a touch-sensitive 
infotainment center distinguish the Volt’s interior from 
other vehicles in the market. 

The Chevrolet Volt will hit the market in late 2010.


