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2010 Young Creative Chevrolet applied art competition
Portuguese student puts his Spark on Brands Hatch Race
· Young Creative Chevrolet Spark leading car livery starring at World Touring Car Championship (WTCC) races in Brands Hatch, U.K.
· 30-year-old Portuguese applied arts student spent exciting weekend on the track with Chevrolet race team
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José Rocha, a 30-year-old student from an applied arts school in Portugal set the pace at the Chevrolet World Touring Car Championship (WTCC) race in Brands Hatch, U.K. this weekend. The leading car for the race was the Chevrolet Spark José designed for the 2010 Young Creative Chevrolet contest. As the winner of the European 1st prize in the Visual Arts discipline he was invited to spend two full days with the WTCC race team and witness his design featured on WTCC lead car at the races in Brands Hatch, U.K.
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On Saturday, José was welcomed in the paddock by Eric Nève, Chevrolet Motorsports Manager, who introduced him to the team and showed him the car decorated with the livery he had designed. José was then able to watch the qualifying and tour the pits of the Chevrolet team, where the racing engineers and mechanics were working on the WTCC Cruze race cars. In the evening, Rob Huff also took José on a hot lap each with the WTCC car.
José, who is a student of the ESTG-IPVC school in Viana do Castello, Portugal, said: "I love racing, the atmosphere and the excitement around the cars and drivers. I was so thrilled about coming to Brands Hatch to see "my car" on the track for real and not just on paper. What a unique experience! I really enjoyed meeting Eric and the whole racing team who all made me feel very welcome and also showed great interest in my project. The hot laps were absolutely great, I had a blast."
Eric Nève, Chevrolet Racing Manager, said: "This is the third time we are revealing the winning Young Creative Chevrolet visual art project on the track at a WTCC race. It is really great to see the enthusiasm and interest in the decorated car by the race teams, the visitors, the media and the organizers, but the most rewarding moment for us is when the students sees "their" car for the first time in reality. The contest is truly a win-win situation: The students get recognized for their outstanding creativity, and the art element makes Chevrolet and the WTCC interesting to people who may otherwise not be in contact with motor racing."
Launched by Chevrolet Europe in 2007, the pan-European "Young Creative Chevrolet" art contest is conducted annually in cooperation with applied arts schools across Europe. It supports upcoming young talent, encouraging students to look at Chevrolet from their own creative perspective. In the competition's 2010 edition, some 135 schools in 20 European countries in the disciplines of Fashion, Photography, Visual Arts, Video, and Music.
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The brief for the Visual Arts discipline had been to redesign the exterior of the Chevrolet Spark in a way that will demonstrate the spirit of the car and electrify the crowd. The car featuring the winning livery will be unveiled as the lead car at a World Touring Car Championship race.

Wolfgang Buchwieser, Marketing Manager, RIDE Snowboards Europe and Visual Arts expert on the 2010 YCC jury said: "Rocha's design stood out because it is edgy and aggressive. You look at this piece of art and within a second it grabs you and reels you in".

Also see:

Chevrolet honors Balkan beats and flying sparks
NOTES TO EDITORS:
ABOUT YOUNG CREATIVE CHEVROLET

WHAT IT IS

Young Creative Chevrolet is a pan-European contest for students of Applied Arts organized annually by Chevrolet Europe since 2007 in various artistic fields (2010: Fashion, Music, Photography, Video and Visual Arts).

With this project, Chevrolet Europe wants to foster creativity and help young artists. Young Creative Chevrolet also aims to strengthen some of the company's core brand values.

HOW IT WORKS

In each participating country, a panel of judges (specialists in arts and others) award three prizes per participating discipline.

All 1st prize winners of the national awards automatically participate in the pan-European competition in which an international jury eventually elects the best three projects in each discipline.

PRIZES

In addition to a monetary prize, the European winners are offered a work experiences with professionals in their respective discipline (witness trips).

DEVELOPMENT

The contest has continuously grown from 8 participating countries and 8 schools in 2007 to a total of 20 countries and 135 schools in 2010. 

For more information on the contest, please visit www.youngcreativechevrolet.com.
About Chevrolet

Chevrolet is General Motors' largest global brand with annual sales of about 3.5 million vehicles in more than 130 countries. It is the fourth biggest global car brand in terms of sales and also one of the fastest growing brands in the world. Chevrolet Europe delivers attractive, distinctive design, practical, economical cars and outstanding value for money. After re-launching the brand in Europe in 2005, Chevrolet more than doubled its sales to over 500,000 in 2008. In 2009, Chevrolet held its market share in Europe at 2.3 percent, selling 426,000 cars. Chevrolet has a network of 2,900 dealers and service points in Europe. The Chevrolet line-up includes the all-new Spark city car, the small Aveo, compact Cruze sedan, Captiva SUV, mid-size Epica and the legendary Corvette sports car. In 2011, Chevrolet will launch the Orlando, an all-new family van, the Camaro coupe and convertible, the new Aveo and the Cruze hatchback as well as re-launching the Captiva SUV with four new engines. Chevrolet's biggest markets in Europe are Russia, Italy, Germany, France, Spain and the U.K. Established in the U.S. by Swiss émigré Louis Chevrolet in 1911, the brand is preparing to celebrate its centenary with the launch of the ground-breaking Chevrolet Volt extended-range electric vehicle. More information on Chevrolet can be found at http://www.chevroleteurope.com or http://media.chevroleteurope.com.
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